Faces places – starter handout

Gregg’s Coffee

	What do we see?
	What do we hear?
	How do the visuals match the words?
	Who don’t we see?

	
	
	
	


TV 3

	What do we see?
	What do we hear?
	How do the visuals match the words?
	Who don’t we see?

	
	
	
	


Gregg’s Coffee – sample answer
	What do we see?
	What do we hear?
	How do the visuals match the words?
	Who don’t we see?

	Man on ledge drinking coffee.Old man Pakeha, Māori woman, Indian and Asian man. 

People at shop window, man, child, woman (all Pakeha)

Couples walking down the street – young couple, old couple, male friends.

Assorted people out and about – old woman looking at young woman with short skirt.

People walking down the street.  Policeman directing traffic.

Quick shots of different people mostly Pakeha – different ages and gender, one Māori man.

Back to man (that ad started with) on balcony looking down at the people drinking coffee.

Goes inside puts coffee down.

Pack shot of product with text on screen – Gregg’s – one of the good things in life today.

Different faces many races living in the sun.
	Good times to remember when all they live as one.

Living in a time where things are changing every day.

Living in a place where each is free to go his way

Take a moment to look about you as you go your way

Look at things that make life what it is today.

Voice over: Gregg’s one of the good things in life today.


	Words in the song match what we see on screen.

When it is many races we see different races i.e. Pakeha, Indian, Asian .

For ‘good times’ we see people laughing together sharing times

See juxtaposition of old and new and reactions to that.  “Way out” hippy types with old suited men etc.

Free to go our own way matches with police man.

Pace picks up so get more shots of different people, people are walking also at a pace that matches music and come from different directions. 

Links ‘as you go on your way’ so the audience feels they are also on the street or could be, has documentary feel.  

Ad is asking the audience to look around, to be part of it, also to by drinking this coffee you will be part of it.
	There are some shots of Māori, Indian and Asian but the majority of the people in the ad are Pakeha.  We do not see any Pacific Islanders in the ad.

We are also in the city and do not get any shots of people in rural areas.  

(Today an ad that is trying to show different types of people usually includes rural as well as urban.)

There are about two shots of children but also the majority of the people in the ads are adults.  

The main ages that are shown are most are old 60+ and young 20-ish.


